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What We Do

• We promote the Greater Phoenix community 
to a global audience of travelers.

• We book and assist conventions at the 
Phoenix Convention Center and area hotels 
and resorts.

• We cultivate and maintain relationships with 
convention and meeting planners, journalists 
and influencers, travel agents, and tour 
operators.

• We produce marketing and brand campaigns 
promoting leisure travel and meetings, and 
maintain the official tourism website for 
Greater Phoenix, VisitPhoenix.com.

• Economic Development – help attract industry 
related businesses to the valley as well as 
partner with greater Eco Dev community in 
promoting quality of life in the Valley.



2023 Phoenix-Metro 
Visitation

• Record 46.7 million visitors
– 4.7% growth over 2023

– 6.1% growth over 2019

• International visitors: 1.6M
– Approx. 200,000 less than 2019

• Record $12.9 billion direct 
visitor spending.

– 7.6% growth over 2023

– 27.1% growth over 2019

2023 Economic Impacts



Sky Harbor Performance

• 2024 record 52.3 million passengers 

• +7.5% vs. 2023; +12.9% vs. 2019 

• International passengers +15%

• March 2025 YTD

• Total passengers -0.7%
• International passengers: +2%

Expanded Airlift

• New airlines added in 2024 (Air France & Porter)

• Aeromexico, Phoenix to Mexico City
• Daily service began March 30, 2025

• Air France increasing service May 2025

• From 3 to 5 days per week

• Increasing size of aircraft from 279 to 328 seats

• Domestic growth: Little Rock, Detroit, Baltimore, 
Atlanta, Orlando, Autin, Seattle, Pittsburgh, San Diego

Source: Sky Harbor, Phoenix Business Journal, OAG



2023 Visitor Impacts – Jobs Supported

• Nearly 90,000 direct jobs supported

• More than 141,000 total jobs 
supported when including induced 
and indirect impacts.

– Business Services: 10,700

– Finance/Insurance/Real Estate: 9,190

– Education & Healthcare: 6,100

– Personal Services: 3,900

• Travel impacts all industries.



Driving Visitor Demand 
& Interest

Key travel segments:

• Leisure Travel

• Family vacations

• Luxury Travel

• Weekend escapes

• Staycations

• Outdoor recreation

• Group Tours & Travel Agents

• Meetings & Conventions

• Business Travel

• Sports & Events



Economic Impacts
U.S. Sports Tourism in 2023



Marketing Leisure & Meetings

• VisitPhoenix.com
– 5.2 million visits in FY24

• Paid advertising
– Leisure: 117M impression

• Traditional & digital placements targeting 
key feeder markets.

• Programmatic display, search, and CTV

– Meetings, Conventions: 8.5M Impressions

• Trade publications, newsletters 

• International Marketing
– Mexico, Canada, Europe...

• Social Media platforms

• Guides & Collateral

• Video & Photo production



Convention 
Sales & Services

• Booking 
– Phoenix Convention Center

▪ #8 Convention Center in U.S, WSJ

– Hotels & Resorts

• Sales Efforts
– Industry Tradeshows

– Sales Missions

– Familiarization Trips

– 3rd Party Partnerships

• Convention Services
– Assist meeting planners after booking 

destination with transportation, catering, 
A/V, off-site venues and more

– Pre-planning site visits.

– 300 leads and more than 7,600 referrals 
sent to area businesses FY24.

FY24 Sales Production



Travel Industry Sales

• Facilitating travel and tourism-related 
services with travel agencies, tour 
operators, airlines, hotels, and other 
businesses that cater to travelers.

• Sample clients: AAA, Bonotel, ALG 
Vacations,  Virtuoso, Costco Travel.

• Sales & Marketing Efforts
– Sales Missions

– Tradeshows

– Agency Trainings

– Familiarization Trips

– Site Visits

– Airlines

• Key for international promotions



Media Relations

• Oversees local, regional, national, 
and international media relations 
and communications efforts.

• Position Phoenix as a leading 
destination for leisure travel and 
business events.

• Stakeholders, include journalists, 
editors, travel writers, content 
creators.

• 108 Top-Tier and Trade articles 
generated in FY 24.



Domestic Visitor Profile
Longwoods Travel USA®

2023 Domestic Overnight Person-Trips

• Main purpose of Trip

• 50% Visiting Friends & Relatives

• 13% for business and conventions

• 36% for marketable trips

• City, outdoor, events, golf, tours

• 37% arrival by plane

• higher than the national average.

• Nearly 75% stayed in paid 

accommodations.

• Avg. party size 2.7

• 39% travel parties have children

• Spend an avg. of 3 nights in destination

• Top activities

• Shopping, dining, sightseeing, 

outdoor recreation, historic sites, 

museums



Domestic Overnight Visitor Origin Markets, 
January – December 2024



2024 Top 10 International Visitor Markets
Phoenix-Metro by Overnight Visits*

Source: Tourism Economics Global City Travel; *2024 international visitation estimate subject to revision 

• International visitors represent 5% of visitation.

• Mexico & Canada account for 80%

• Still below pre-covid peaks

• Mexico, India and Taiwan only markets to 

surpass 2019 levels.
• International visitors spent $1.4 billion in 2024



Accommodations Overview

• Phoenix Metro 
– 558 properties; 71,850 hotel rooms
– Vacation rentals: 22,500
– 2024 Room Demand Growth: 1%

• Hotels: 0.5%
• Vacation Rental: 2.9%

– 10th largest U.S. hotel markets by rooms.

• Phoenix-West Submarket
– 37 Properties; 4,589 hotel rooms
– Vacation Rentals: 3,796
– 2024 Room Demand Growth

• Hotels/Resort: +4.8%
– Highest demand growth out of 8 

submarkets
• Vacation Rentals: -4.8%



Accommodations Performance
March 2025 YTD

Demand Supply

Hotels +1.3% +3.6%

Vacations Rentals +0.7% +1.3%

Demand Supply

Hotels +0.7% +2.0%

Vacations Rentals -2.3% -2.4%

Phoenix-WestPhoenix-Metro

SOURCE: STR, INC. REPUBLICATION OR OTHER RE‐USE OF THIS DATA  WITHOUT THE EXPRESS WRITTEN PERMISSION OF STR IS STRICTLY PROHIBITED. AirDNA vacation rental data.

Percent change from 2024 Percent change from 2024



Phoenix-Metro & Phoenix-West Hotel Pipeline
as of April 2025

SOURCE: STR, INC. REPUBLICATION OR OTHER RE‐USE OF THIS DATA  WITHOUT THE EXPRESS WRITTEN PERMISSION OF STR IS STRICTLY PROHIBITED.

*Lodging Econometrics, April 2025.

Status Properties Rooms

In Construction 31 4,650

Final Planning 51 6,820

Planning 44 6,223

Grand Total 126 17,693

Information subject to change

Status Properties Rooms

In Construction 12 2,242

Final Planning 14 2,215

Planning 8 731

Grand Total 34 5,188

Phoenix-WestPhoenix-Metro

Largest Hotel Pipeline in the U.S*.

1. Dallas, TX

2. Atlanta, GA

3. Nashville, TN

4. Phoenix, AZ
5. AustIN, TX

• Largest hotel pipeline of the metro area’s 8 

submarkets.

• Hotel supply would more than double if all 

properties open.

• Openings would be distributed over many years.
• Mostly limited service and extended stay 

properties with 50-+150 rooms



Major Hotel Developments

Remi Scottsdale Autograph Collection
Ritz-Carlton Paradise Valley

VAI Resort Reverb by Hard Rock

• Opening June 2025

• Boutique style hotel
• 161 rooms
• 3 restaurants

• Meeting space & fitness center
• Rooftop pool & bar

• In Entertainment District

• Est. open Q2 - 2026

• 225 rooms, Luxury property
• 122 acres
• 20,000 sq. ft. meeting space

• The Palmeraie
• Luxury retail, dining, 

residences.

• Est. open Q3 2028

• First Hard Rock in Arizona
• Designed for music fans
• 195 rooms

• Rooftop bar
• The Sydney mixed-use 

development

• Est. open late 2025

• $1 billion development
• 1,100 rooms, 4 towers
• Five-acre swimming oasis, two-

story nightclub, party island, 
premium dining experiences.

• Spa and fitness center
• 8,000 seat amphitheater

Scottsdale, Scottsdale Rd & Camelback Scottsdale, Scottsdale Rd. & Lincoln Dr.

Glendale, 95th Ave. and Cardinals Way 
Salt River Pima-Maricopa Indian Community, 90th St & Loop 101.

Information subject to change



Attraction Developments

Revel Surf at Cannon Beach

• Est. open late 2024 

• 37-acre mixed use development
• 700,000 sq. ft. indoor space
• First surf park dev. in the world 

to feature large traveling wave 
AND stationary rapid surf wave 

in one park
• Plans include space for 150 

room hotel

Pure Pickleball & Padel 

International Dark Sky Center 

• Plans to open in 2026

• 48+ courts indoor & outdoor
• 1,200-Seat Pro Arena
• Plans for member clubhouse 

with restaurant & bar, rooftop 
courts, lockers and member 

amenities
• USA Pickleball to relocate HQ 

when facility opens

• Est. opening late Fall 2025

• $25 million project, 23,000 
sq. ft. facility

• One of only two International 

Dark Sky Communities near 
a major metro area

• Plans for planetarium & 
theater/auditorium

Mesa, Warner Rd. & Power Rd.

Scottsdale, Loop 101 & Via de Ventura

Fountain Hills, La Montana & Ave of Fountains.

Mattel Adventure Park
• Opening late 2025

• World’s first Mattel Theme Park
• 161,000 square feet of "highly-

themed" air conditioned space.

• Barbie Dream House, mini golf, 
go-karts, Hot Wheels roller 

coaster and Thomas & Friends 
electric train, Masters of the 
Universe laser tag

Glendale, 95th Ave. and Cardinals Way 

Information subject to change



"Not rocket science - political will, great 
partners, and a city that says ‘we can, we 

do!’ with a focus on ringing the cash 
register."

Arlington, TX Entertainment District

$4 Billion development

• Entertainment District – Texas Live

• 1,200 Lowe's hotel rooms

• Convention Center

• Medal of Honor Museum

• Residential

• 365 day activation



Information contained in this presentation cannot be published or redistributed
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CITY OF BUCKEYE: TOURISM

Buckeye Race to the Runway

• Buckeye Municipal Airport

• 3rd Largest Air Show in U.S.

• 36,000 Visitors / 3 days

• 623 Fly-in air operators

• 2,000 Field trip attendees

• 8 Airshow acts

• 76 AOPA Exhibitors 

Additionally:

• Skydive Arizona

• 8,600 Acre regional park

• 100,000+ Visitors annually

• 22.5 Miles of hiking trails

• Overnight camping 

• White tanks mountain range

• Features accessible trail for 

ADA & strollers

• Stargazing without city lights

• Hiking Yoga and more…

• Boston Marathon Qualifier

• 11th Year

• Buckeye Municipal Airport

• 1,635 participants

• U.S. (38 states) – 1,611

• Canada – 23

• Brazil - 1

• Marathon, Half Marathon, 10K, 

5K, 1 mile

Buckeye Air Fair Skyline Regional Park



GROWING BUCKEYE 

The Landing Historic Downtown 

VERRADO DISTRICT

Location: I-10 & Verrado Way

Size: 2,100 acres = 3.4 sq. miles 

The Landing in Buckeye is envisioned to be West Valley’s premier 

destination for all things recreation, entertainment, working, shopping 

and living. This plan will create a unique district that attracts residents 

and visitors from great distance and allow businesses to thrive. 

Location: MC85 / Monroe Ave & 4th Street

Size: 1.4 miles 

Downtown Buckeye is thriving as revitalization efforts bring fresh 

energy and growth. New businesses, local eateries, and unique shops 

are creating a vibrant hub of activity. With strong community support 

and ongoing investment, it’s quickly becoming a lively and charming 

destination.
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Highlights:

• 1,700 rooms

• Entertainment
• Andretti
• Dick’s House of Sport

• Visit Glendale Rebrand
• Visits to S & E

• Tanger
• Arrowhead
• Cardinals Way



Sports & Entertainment
• 200+ Acres
• 91st Ave/Glendale
• 93rd Ave/Glendale

Recent Investments & Opportunities

Downtown Glendale
• DCRP
• Hilton
• Retail 

Investments
• Renaissance
• Tanger
• Desert Diamond
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GSQ: Goodyear’s First Downtown



Goodyear Ballpark Village RFP

• Summer 2025 RFP for visionary development partners
• 58 city-owned acres primed for growth
• Flexible mixed-use zoning
• Surging rooftops and new residential nearby
• Surrounded by major employment clusters
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DOWNTOWN PE   RIA

ACQUIRE     •     ATTRACT    •    ACTIVATE    •    ACCENTUATE  

HIGHLIGHTS:
W/IN 30 MINS OF DOWNTOWN PEORIA

864K
EMPLOYEES

2.4
MILLION PEOPLE

36.6
MEDIAN AGE

$64K 
MEDIAN DISPOSABLE INCOME

41%
W/ ASSOCIATES DEGREES OR 

HIGHER

DOWNTOWN DEVELOPMENT FOCUS MARLOWE PEORIA PLACE CALIBER BY GREYSTAR

JEFFERSON HOUSE RENDERINGCALDWELL COUNTY BBQ RENDERINGCALDWELL COUNTY BBQ GROUNDBREAKING

04.30.25

ESRI



QUICK FACTS:

208K
2025 POPULATION

5%
GROWTH RATE

290K
EST. 2040 POPULATION

$93.4K
MEDIAN HOUSEHOLD INCOME

$584.7K
AVERAGE HOME VALUE

41
AVERAGE AGE

PEORIA IS THE PLACE     SCAN TO CONNECT W/ US 

TOURISM & ENTERTAINMENT

LAKE PLEASANT QUINTERO GOLF CLUB HOME2 SUITES RENDERING

STADIUM POINT RENDERINGPARK AT P83PEORIA SPORTS COMPLEX

CENSUS.GOV
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Wickenburg – Rooted in the Real West

• Historic Downtown Charm
• Gold Rush Days and 

Wickenburg WestFest
• Guest Ranch Experiences
• Rodeo Action and Western 

Traditions
• “Rodeo Roping Capital of the 

World”



• Desert Caballeros Western 
Museum

• Del E. Webb Center for the 
Performing Arts

• Vulture Mountain Recreation 
Area

• Vibrant Shows, Festivals, 
and Events

• Authentic Arizona
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